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Exhibit 5—We Love Minneapolis Articles of Incorporation 

Andrew Minck incorporated We Love Minneapolis as a Minnesota Nonprofit Domestic 
Corporation on January 5, 2025.  
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Exhibit 6—We Love Minneapolis Campaign Material 

At an event on February 15, 2025, We Love Minneapolis distributed campaign materials 
that expressly advocated for the defeat of certain candidates and encouraged voters to 
take explicit political action in support of We Love Minneapolis candidates: 

• “If you want your values represented in city government, participating in the 
endorsement process is an important first step.” 

• “Why does the endorsement matter? The candidate with the DFL endorsement won 
the general election 95% of the time over the last decade. The good news is you can 
be part of this process.” 

• “We need political leaders who share our vision.” 

We Love Minneapolis campaign materials included the disclaimer “Prepared and paid for 
by We Love Minneapolis, 501(c)(4), WeLoveMPLS.org”. Minnesota Statutes section 10A.17, 
subdivision 4, requires that independent expenditures include a disclaimer substantially in 
the form provided within Minnesota Statutes section 211B.04, subdivision 2. Minnesota 
Statutes section 211B.04, subdivision 2, provides that independent expenditures must 
include disclaimer language stating who paid for the expenditure and identifying the 
material as an independent expenditure. 

The disclosure on the We Love Minneapolis campaign material does not state this is an 
independent expenditure, raising questions about the legality of non-profit corporations 
directly coordinating with political candidates. Furthermore, the disclosure on the We Love 
Minneapolis campaign material fails to include an address nor does visiting the listed 
website https://welovempls.org/ include any address. 

https://welovempls.org/
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Exhibit 7—We Love Minneapolis Website Screenshot Feb 24, 2025 

Minnesota Statutes section 10A.17, subdivision 4, requires that independent expenditures 
include a disclaimer substantially in the form provided within Minnesota Statutes section 
211B.04, subdivision 2. Minnesota Statutes section 211B.04, subdivision 2, provides that 
independent expenditures must include disclaimer language stating who paid for the 
expenditure and identifying the material as an independent expenditure. 

As of February 24, 2025 We Love Minneapolis has no disclaimer on its website. 

https://welovempls.org/  
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Exhibit 8—We Love Minneapolis Event February 15, 2025 

On February 15, 2025, We Love Minneapolis held a public event at Granada Theater in 
Minneapolis. The presentation was conducted by Joe Radinovich, Nico Woods and Andrea 
Corbin. Joe Radinovich introduced himself as the head of We Love Minneapolis and Nico 
Woods as the field director. They outlined a plan to influence the 2025 Minneapolis 
elections by encouraging voters to participate in the DFL caucus process for an implied 
slate of City Council candidates, explicitly stating that “We want to make sure that the 
people who are endorsed are people who share our views”. 

The presentation was broken into two sections. The first half outlined We Love Minneapolis’ 
policy platform and then presented a “voting block” on the Minneapolis City Council they 
argued was opposed to these policy positions: 

• “So as we look at how those voting blocks materialize on the council, this gives a 
sense to the representation. So, right now, on today's council, there is a fairly strong 
and consistent block.” 

Slides presented include multiple visuals that outlined which candidates We Love 
Minneapolis saw as aligned with their organization and which candidates they saw as 
opposed. Included in this section to the Minnesota Campaign Finance Board registered 
political fund Twin Cities DSA (#30722) and listed candidates it had endorsed in 2021. 

A presentation that explicitly lists City Council candidates and their voting records as 
compared to We Love Minneapolis’ policy positions meets the definition of “expressly 
advocating” as outlined in Minnesota Statutes section 10A.01, subdivision 16 because it 
could only be interpreted by a reasonable person as containing advocacy of the election or 
defeat of one or more clearly identified candidates. Reasonable minds could not differ as 
to whether the communication encourages actions to elect or defeat one or more clearly 
identified candidates or encourages some other kind of action. 
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The second half of the We Love Minneapolis presentation shifted to their plans to 
encourage voters to take political action by attending caucus to influence the outcome of 
the 2025 elections. Quotes from slides in the presentation clearly met the definition of 
“expressly advocating”: 

• “Caucusing is the most impactful thing a voter can do to support a candidate.” 
• “If you want a City Council that understands the importance of supporting labor 

and small business, caucus.” 
• “We Love MPLS began canvassing municipal voters to talk to them about 

upscaling their engagement and committing to caucus. We’re discussing people’s 
feelings about current council members, important issues and the opportunity to 
participate in the caucus process." 

• “Our PAC will work with grassroots supporters to make recommendations in many 
races.” 

The presenters explicitly stated their goal with caucus turnout was to influence 
Minneapolis City Council election outcomes and that paid phonebank and canvassing 
expenditures in support of City Council candidates began in January:   

• “This organization [We Love Minneapolis] as I mentioned earlier was established 
because we recognize the importance of this process and the impact that it has 
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on the rest of the election cycle. If over nine out of ten times the person who is the 
endorsement as the person who's elected, then it makes our job very clear. We 
want to make sure that the people who are endorsed are people who share our 
views.” 

• “So, phase one was January. We established the organization [We Love 
Minneapolis], we started canvassing, we started calling folks, uh talking to them 
about the issues that are most important to them, we started talking to them 
about how they felt about the representation, and whether their issues were 
being addressed by the members of City Council involved.” 

• “Phase three is March and April 8th. We'll have a PAC starting up next week that'll be 
working with some of our grassroots supporters to determine whether candidates 
and of these races are worthy of our support and we'll be, you know, leaning in 
behind for those candidates.” 

As of February 24, 2025, We Love Minneapolis remains unregistered with the Minnesota 
Campaign Finance Board. 
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